
VISIT

Monthly Social Media Report 01 March – 31 March
Compared to 01 February – 28 Febraury



This month our audience increased by 0.4%. There was an average engagement 
rate of 4.4% across all channels, an decrease of 7.5% compared to February. We 
reached over 197K users (up 31.7%) and entered consumer screens over 314K 
times (up 36.5%)

Top Content:

• English Tourism Week

• What’s On

• Cathedral News & Events



AVERAGE POST ENGAGEMENT RATE
4.97% 4.35% 2.63%

Down 4.9%
Instagram

Down 30.2
X (Twitter)

Down 24%
Facebook

5.3%
Up 24.8%

TikTok



POST COMMENTS & REPLIES

132 19 0
Down 14.8%

Facebook
Up 18.8%
Instagram

No Change
X (Twitter)

2
Down 88.2%

TikTok



POST IMPRESSIONS
263,666 41,317 4,256

Up 36%
Facebook

Up 76.6%
Instagram

Up 536%
X (Twitter)

5,436
Down 56.5%

TikTok



FANS & FOLLOWERS
34,369 11,282 7,911

Up 0.3%
Facebook

Down 0.1%
X (Twitter)

Up 0.9%
Instagram

2,240
Up 1.4%
TikTok



POST SHARES

202 88 19
Up 78.8%
Facebook

Up 51.7%
Instagram

Up
X (Twitter)

6
Down 97.9%

TikTok
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